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( ——___ Minnesota Beef Spokesperson Program
Eatllnllu'nma/ (Formally the MM Beef Ambassador and Beef Quesen Programs )

. o BeaPartofthe Team, Speak outfor the Beef industry!
The Minnesota Beef Spokesperson Program provides an oppottunity for vouth to educate consumers and students
about beef nutrition, feod safety and stewardship practices of the beef industry. The Minnesota Beef
Spokesperson team will consist of the Minnesota Beef Spokesperson and 2-4 team members. The Beef
Spokesperson team will promote the beef industry as they devel op skills of leadership, communication and self
confidence. The program spotlights the positive impact the cattle industry has on our health, economy, and our
environm ent.

4 New Areas of Competition!

3 ord willbe included inthe MN Beef Spokesperson Competition
1. Media Interview - The contestant will participate in a mock media interview. The interviewer will have pre-determined
gquestionstoask each contestant with the option to ask follow-up guestions in order to extrapolate additional knowle dge or
clarify a point. Apanel of judges will ch=erve the interaction far: knowledge, articulation, poise and the contestant's ability to
“Tellthe Beef Production Story” and presentthe industry in a positive light.

2. lssues Response - Each contestant will be provided with a recently published news article regarding the beef industry.
Each contestant will write a briefresponse ta the article. The judge swill score the conte stants ontheir ability to respond to an
industry article by thaughtfully answering guestion s, identifying misinformation and listing positive consumer infarmation,

3. Consumer Promotion - & mock consumer pramaotian event will be set up for the contestants. Each Contestant will be
provided with a "sample " to serve as well as beef industry production and nutrition literature and recipes.  Scripted
"Consumers"will approachthe tableto take the samples. Theywill ask questions totestthe contestant's knowledge, capacity
to performinthefield and ability to present beefin a positive light. Apanelof judgeswillobserveand scoreeach conte stant on
their ability to educate the consumer and providethe consumerswiththe appropriate informationto answertheirquestions.

4. Classroom Presentation - Contestants willbe provided with curriculuminwhich to prepare a lesson plan ta present to an
elementary class of students. A situation will be set in which the contestant will make the presentation to "students". The
studentswillhave a setofquestionsto askregardingthe presentation. Apanelof judges will chserve the interaction and score
the contestant an their organization, age appropriateness, key message delivery, creativity of presentation and ability to hald
theattention of the students.
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inthe CHS Miracle of Birth Center -
on the Minnesota State Fair Grounds Arlington, MN 55307
Questions may be directed to:

2 Age Categories - Ages as of Jan 1, 2010 507-964-5756 or 507-380-3465
Senior 16-14 scharpe8@frontiernet.net or
IS 113 mncattiewomen@hotyalfil.com

Senior winner will receive a $500.00 Scholarship BELY’
and the opportunity to compete at the
Mational Beef Ambassador Competition

for up to $1,500.00 in cash and Scholarships

Juniarwinner will receive $100.00

Check out the National Beef Ambassador web site: www.nationalbeefambassador.org



